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areas. The Journal is a publication of the Faculty of Social and Management 
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General Information 
Scope: This Journal is published by Akwa Ibom State University, Obio Akpa 
Campus, Nigeria, for the dissemination of information related to Management 
Sciences. Materials considered for publication include reports of original 
research, review articles, book review, news, and inventions. 
  

Publication Schedule: 
The Journal is published twice a year. 
 
Submission of Articles: Manuscripts should be submitted in duplicate to the 
Editor-in-Chief, AKSU Journal of Management Sciences, Faculty of Social and 
Management Sciences. Akwa Ibom State University, Obio Akpa Campus. 
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rejection. 
ii. Articles should be original and have not been submitted for publication 
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iii. Articles should not exceed 15 pages in length. They should be type-written, 

double-space, on one side of A4 paper. They should be accompanied by 
author’s name, phone numbers, postal address, and e-mail address. 

iv. Articles should be headed by an abstract of not more than 200 words. 
v. Table and figures should be kept to the barest minimum: typed in the text 

and numbered sequentially. 
vi. Quoted passage of more than three lines should be extracted: indented 5 

spaces and typed single-space. Shorter quotations should be endorsed in 
single inverted commas 

vii. Footnotes are not permitted. The Journal adopts the author/date system of 
citation, by which reference is made in the text by citing the author's 
surname and date of publication of the work. For example; 

It has been suggested (Etuk, 2015) that the customer is … 
Or Etuk (2006) has suggested that the customer is … 
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